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1. Landing  page  

a) Users  are  directed  to the  Accor  login  page  upon  arrival.  

b ) Registered  users  can  log  in by  entering  their  valid  credentials  (email  and 

password ). 

c ) Google captcha  verification  is  implemented  to enhance  security  and  prevent 

automated access.  

d) SSO  facilities  can  be  provided  for  selected  users.  

e) New  users  can  create  an  account  by  clicking  the  Create Account button.  

f) Quick access  links  to  Contact  Us , FAQ , and  Privacy  Policy  are  available  at the 

bottom of the page for user assistance.  

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

Fig: 1.1 – Login Page 
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2.  New  customer  registration  form  

a.  Clicking  the  Create  Account  button  redirects  users  to  the  registration  
form.  

b.  Users  must  complete  all  mandatory  fields  marked  with  an  asterisk.  

c.  After  filling in  the  form  correctly  and  completing  captcha  

verification,  users should click the Submit button to 

create their account.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Fig: 1.2 – Registration Form 
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3.  Registration Successful  

a) Upon successful form of submission, users are redirected to the Registration 

Success Page.  

b) The admin receives a notification to review and approve the new registration.  

c ) Once approved, users receive an email with instructions to set up their 

password.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig: 1.3 – Registration Success message 
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4.  Set profile Password  

a) When the user clicks the "Create Your Password" button in the email, they are 

redirected to a password setup page.  

b) Here users can set up their password and need to create a password that fits the 

conditions.  

c ) To confirm the password, user needs to re -enter the password.  

d) Once the password is created successfully, user can click on activate account 

button that will redirect user to login page.  

e) If user does not wish to set password, they can click on the Decline invitation 

button.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig: 1.4 – Account Activation Steps 
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5.  Home  Page  

a) After  login,  users  are  redirected  to select delivery country.  

b) After selecting delivery country, user redirect to the  Home  Page.  

c ) Users can navigate to a specific brand’s product listing page by clicking on the 

Shop by Brand filter.  

d ) Clicking a brand logo in the footer also directs users to that brand’s product 

listing page.  

e) A search bar is available for users to search products by name, SKU, brand, and 

other criteria.  

f) The Shop All redirects users to a product listing page featuring items from all 

brands.  

g ) Users can initiate a new project by clicking the New Brief button.  

h) The header includes a brand selection dropdown allowing users to shop for 

products from a specific brand.  

i) Profile settings and features are accessible via the profile dropdown menu.  

j) The cart can be accessed by clicking the cart button in the header.  

Fig: 1.5 – Select Delivery Country 
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Fig: 1.6 – Select Delivery Country-Home page options 
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6.  Product  Listing  Page  

a) Users  can  view  product  details  in  the  product  tiles  and  go  to  respective  product 

description pages by clicking on any pro duct tile.  

b ) Category specific  filters  allow  users  to narrow  down products  by  selected  

brands.  

c ) Users  can  filter  products  within  a specific  price  range.  

d) All  applied  filters  can  be  reset  by  clicking  the Clear  Filters button.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Fig: 1.7 – PLP 
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7. Product Description Page  

a) Users can view detailed information about the product on this page.  

b) The quantity box allows users to enter the desired number of units to order, 

displaying the subtotal below. (Note : Quantity must be between MOQ and 

available stock. ) 

c ) For products with variants, users can select the preferred variant from the 

available options.  

d) Imprint location options are available for customers  

e) Item view logic with customization : 

f) Branded items : customization off ;  

g ) Non -branded : customization tagging enabled ; Default imprint location : “No 

Logo” (disables upload ). 

h) Customer can order blank items via “No Logo” option.   

i) After selecting customization,  users click the Add to Cart button to add the 

product to their cart.  

j) Recommended products related to the current item are displayed as floating 

product tiles.  

k) Users can continue shopping using recommendations, search, brand selection, 

or by clicking Shop All.  

l) To review or purchase items in the cart, users can click the cart icon, which 

redirects to the Cart Page.  
 

 

 

 

 

 

 

 

 

 

 

 

 

 
Fig: 1.7 – PDP 
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8.  Cart page  

a) Users can view a detailed list of all products added to the cart. 
b) Users can view and download customization image by clicking on eye icon. 
c) Users can adjust product quantities directly within the quantity box. 
d) Products can be removed from the cart by clicking the Remove button. 
e) Clicking Continue Shopping redirects users back to the Home Page. 
f) After verifying cart details, users click the Continue button to proceed to the 

Checkout Page. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig: 1.8 – Cart Page 
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9.  Checkout  page (EXW and Quote Flow ) 

a) Select Shipping address (add new or select same a s B illing ) 

b) Select the “In -hand” date from the available options (past dates are disabled ). 

c ) Select the checkbox to acknowledge that the quote will expire in 30 days if not 

approved.  

d) Click  on “Request Quote ” 

e) Items tagged with EXW and matching the destination country will be displayed 

here.   

f) The logic is based on the destination country mapped to both the store and the 

item’s origin.   

g ) During the EXW flow :  

h) Taxes and shipping are calculated manually.   

i) Orders are initially processed as quotes.   

j) Once the quote is approved by the CS team :  

k) A “Create Order” button will appear in the  My Quote  details.   

l) The customer can  proceed  to check out using the approved quote.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Fig: 1.9 – Checkout page with Quote 

b) 
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Fig: 2.1 – My Quotes 

J-L 
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10.  Checkout  Page  (DDP and VAT ) 

a) Items tagged with  DDP  and matching the destination country will be displayed 

here.   

b ) The logic is based on the destination country mapped to both the store and the 

item’s origin.   

c ) For DDP items :  

d ) Shipping is included in the price.   

e) VAT is applied based on the origin and destination country.  

 

 

 

 

 

 

 

 

 

Fig: 2.2 – Checkout – Direct Order 
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11. Checkout Page (DDP and Order Splitting ) 

a) Transition from origin -based logic to handling individual entities.  

b ) Final logic is based on Origin of SKUs.  

c ) External SO ID captured and parent order ID generated  

d) in  ShopHub  for linked SO invoicing.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig: 2.3 – Checkout – Direct Order with Multiple Origin 

Fig: 2.4 – Checkout – Direct Order with Multiple Origin 
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12. Order  confirmation  page  

a) Users  receive  an  on -screen  confirmation  message  with  their  Order  ID  for  

reference.  

b) Clicking  click Here  button  allows  users  to  view  their  order  history.  

c ) An  order  confirmation  email  is  sent  to  the  user’s  registered  email  address.  

d) For  order -related  concerns,  users  can  contact  support via  the  email address 

provided . 

e) Users  may  log  out  via  the  profile  dropdown  or  continue  shopping.  

 

 

 

 

 

 

 

 

 

 

 

Fig: 2.5 – Order confirmation 

b) 

a) 
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Thank you for following this guide. We 

hope it made your experience smooth 

and easy.  

If you need any help, reach out to us at 

accor @adm360hospitality.com  or use 

the Contact Us  link. 

https://shopaccormerch.com/contact-us

